Cyber Monday Sees Record Retail Email Volume
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Email Creative that Works

Gap promotes their today-only, online-only deal, plus a free shipping offer that’s at
sister brands Old Navy and Banana Republic as well.
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Nascar began their 12 Days of Christmas” campaign on Cyber Monday with a one-

online-only deal.
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About the Author

Chad White is the Research Director at Smith-Harmon, an email marketing strategy and creative

services agency. The founder and author of the Retail Email Blog, Chad is an authority on email

marketing strategies and trends in the retail industry. He regularly writes research reports on
email marketing best practices and trends, is an Email Insider columnist for MediaPost, is an
active member of the Email Experience Council, and supports Smith-Harmon clients with his

advice and exclusive research.

About Smith-Harmon, Inc.

Smith-Harmon is a unique agency providing email marketing strategy and creative services.
Since its founding in 2003, Smith-Harmon has developed a stellar reputation for email expertise,
maximizing performance and driving results for leading brands from Alaska Airlines to Williams-
Sonoma. Service offerings include email strategy consulting that includes innovative engagement
tactics, training in-house teams to become email experts, and email creative services. Beyond
serving clients, Smith-Harmon is an active member of the email marketing community, helping to
develop best practices with its research and outreach efforts and its leadership roles with the
Email Experience Council and the Email Marketing Roundtable.

For more information, visit http://www.smith-harmon.com
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